
CONTROL
REWARDPLAYPLAYPLAYPLAY



NEXT LEVEL
EXPERIENCE

COMMUNITYCOMMUNITYCOMMUNITYCOMMUNITY

G A M E W A L L  I S  A  C U S T O M E R  E N G A G E M E N T  P L A T F O R M

T H A T  T U R N S  A N Y  S C R E E N  I N T O  I N T E R A C T I V E  B R A N D

E X P E R I E N C E S  C O N T R O L L E D  B Y  S M A R T P H O N E S ,

P H Y S I C A L  B U T T O N S ,  O R  B O D Y  M O T I O N ,  A L L O W I N G

R E W A R D  D I S T R I B U T I O N  A N D  A D V E R T I S E M E N T  D I S P L A Y



https://youtu.be/0gKZGhB552M
https://youtu.be/0gKZGhB552M


HOW DOES IT
WORK?WORK?WORK?WORK?

1111 2222 3333P L A Y R E W A R DC O N T R O L
C O N T R O L  S C R E E N  C O N T E N T

U S I N G  A N Y  R E G U L A R  S M A R T

P H O N E  T O  U P G R A D E  D I G I T A L

D I S P L A Y S  I N T O  I N T E R A C T I V E

M A R K E T I N G  T O O L S

P L A Y  E X C I T I N G  G A M E S ,

P A R T I C I P A T E  I N  Q U I Z Z E S  O R

Q U E S T I O N N A I R E S  T O

F A C I L I T A T E  I N T E R A C T I V E

B R A N D  E N G A G E M E N T

R E W A R D  P L A Y E R S  W I T H  D I G I T A L

C O U P O N S  S E N T  T O  M O B I L E  O R  B Y

D I S T R I B U T I N G  P R O M O T I O N  C O D E S



WHAT WE
PROVIDE?PROVIDE?PROVIDE?PROVIDE?

G A M E
P L A T F O R M

W I T H
G A M E / A P P

L I B R A R Y

E V E R Y T H I N G  I S  I N C L U D E D !

P L U G & P L A Y
H A R D W A R E

O R  
C L I E N T  A P P  T O

R U N  I T  O N
Y O U R  D E V I C E C A M P A I G N  A N D

A D V E R T I S I N G
M A N A G E M E N T

A U D I E N C E
B U I L D I N G  A N D

A N A L Y T I C S

R E W A R D
S Y S T E M



YOUYOUYOU
BRING!BRING!BRING!
YOU
BRING!

E V EN T

L O C A T I O N

C ROWD



NECESSARY
ITEMSITEMSITEMSITEMS

D I S P L A Y

I N T E R N E T
A C C E S S

O R
L O C A L  S E R V E R

M O D E
S U P P O R T

P R O V I D E D  B Y  

P A R T N E R  O R  G A M E W A L L  T E A M



L O B B Y  S C R E E N ’ S

B A C K G R O U N D  I M A G E

V I D E O

C O L O R S

C O N T R O L L E R

WHAT IF I WANT
BRANDEDBRANDEDBRANDED
CONTENT?CONTENT?CONTENT?
BRANDED
CONTENT?

HEADING CUSTOMISE



WHAT IF I WANT MORE
CONTROL OVER

BRANDEDBRANDEDBRANDED
CONTENT?CONTENT?CONTENT?
BRANDED
CONTENT?

T H E  A S S E T S  A N D
C O L O R S  O F  A N
E X I S T I N G  G A M E .

CUSTOMISE



L E T  U S  C R E A T E  A  
C U S T O M  G A M E  A N D

C O N T R O L L E R  F O R  Y O U .

WHAT IF I WANT
MAXIMAL CONTROL 
OF MY BRANDEDOF MY BRANDEDOF MY BRANDED

CONTENT?CONTENT?CONTENT?
OF MY BRANDED

CONTENT?



Scan the QR code
using your phone

theboss*

HOW DO YOU PLAY?HOW DO YOU PLAY?HOW DO YOU PLAY?HOW DO YOU PLAY?

Type a nickname
and optionally

register your email
address

Wait for
your turn

Use gestures
to control1111 2222 3333 4444



WHAT DOES THEWHAT DOES THEWHAT DOES THE
SYSTEM PROVIDE?SYSTEM PROVIDE?SYSTEM PROVIDE?
WHAT DOES THE

SYSTEM PROVIDE?

Game / App library Multiple locations, screens & games

Single or multiplayer games

Rewarding / coupons Analytics

Campaign management

Audience building

Alternative controls

Advertisements Privacy & Data Consent statement



HOW ITHOW ITHOW IT
WORKS?WORKS?WORKS?
HOW IT

WORKS? 4444CONTROL THE
GAME/APP:

3333
C O N N E C T

G A M E W A L L
C O N S O L E  O R
L A P T O P / P C :

1111

2222PROVIDE INTERNET ACCESS:

SET UP A
SCREEN:

 L E D  W A L L ,  L C D  D I S P L A Y ,  O R

P R O J E C T O R .  G A M E W A L L

W O R K S  W I T H  A N Y  T Y P E  O F

S C R E E N .

G A M E W A L L  R U N S  O N L I N E  B Y  D E F A U L T  W I T H  A

S T A B L E  I N T E R N E T  C O N N E C T I O N ,  W H I L E  O F F L I N E

O P E R A T I O N  I S  A L S O  S U P P O R T E D .  S E E  M O R E

I N F O  O N  T H E  N E X T  S L I D E .

B O D Y - B A S E D  I N T E R A C T I O N  I S  A  P R I M A R Y

C O N T R O L  M E T H O D  I N  S E L E C T E D  G A M E S ,

D R I V E N  B Y  P A R T I C I P A N T S ’  P H Y S I C A L

M O V E M E N T .  I N  C E R T A I N  A P P L I C A T I O N S ,

S U C H  A S  L O T T E R Y  W H E E L ,  A  B I G  R E D

B U T T O N  I S  A L S O  A V A I L A B L E  A S  A N

A L T E R N A T I V E  P H Y S I C A L  I N P U T  O P T I O N .

P A R T I C I P A N T S ’  P H O N E S  I N S T A N T L Y

B E C O M E  C O N T R O L L E R S .  N O

D O W N L O A D S ,  N O  I N S T A L L A T I O N

N E E D E D .  

 U S E  T H E  D E D I C A T E D  G A M E W A L L

C O N S O L E ,  O R  R U N  T H E  G A M E W A L L

C L I E N T  A P P  O N  A N Y  M A C ,  W I N D O W S ,

O R  L I N U X  D E V I C E .



FEATURE ONLINE MODE
for stable cellular coverage

OFFLINE MODE
for limited or unstable internet access

Player connection Cellular data Dedicated WiFi network

Operation Cloud-based Local server based

OPERATINGOPERATINGOPERATING
MODESMODESMODES

OPERATING
MODES

GameWal l  i s  bu i l t  fo r  re l iab le  per fo rmance in  any  event  env i ronment .

Choose the  operat ing mode that  f i t s  your  venue .



EXAMPLESEXAMPLESEXAMPLESEXAMPLES
G A M E W A L L  I S  Y O U R  C O M P A N Y ’ S  P O R T A B L E  

G A M I N G  A N D  E N G A G E M E N T  C O N S O L E ,  

W H E T H E R  Y O U  P L A N  A  F U L L  Y E A R  R O A D S H O W  W I T H  

S E V E R A L  L O C A T I O N S  O R  J U S T  A  O N E - D A Y  C O N F E R E N C E

L A R G E  S C A L E
E V E N T S M A L L  E V E N T C O M P A N Y

E V E N T
D I G I T A L  O U T

O F  H O M E



E N T E R T A I N  Y O U R  A U D I E N C E  W I T H

I N T E R A C T I V E  G A M E S ,  P R I C E  D R A W S
A N D  B R A N D E D  A P P S .

O P E N  U P  A N  A D D I T I O N A L  R E V E N U E
S T R E A M  B Y  O F F E R I N G  A N  A D D I T I O N A L

B R A N D  P R E S E N C E  I N  A  H I G H L Y

E N G A G I N G  F O R M A T  T O  Y O U R

A D V E R T I S E R S .

L A R G E  S C A L E
E V E N T

FESTIVAL
D O  Y O U  H A V E  O N E  O R  M O R E
S T A G E S  A N D  S C R E E N S ?

ADVANTAGE: CONSIDER:
unat tended
new revenue s t ream
large exposure
h igh leve l  b rand engagement

in te rmiss ion  enter ta inment

product  sampl ing

re-engagement

#GAMIFICATION #NEWREVENUE #BRANDAWARENESS



#gamification
#social sharing

#brand awareness

S M A L L
E V E N T

SINGLE DAY

U P S E L L  Y O U R  E V E N T ’ S  D I S P L A Y

R E A L - E S T A T E  O N  A  P R E M I U M  P R I C E  B Y

O F F E R I N G  I N T E R A C T I V E  G A M E S  A N D

A P P S  T O  B R A N D  M A N A G E R S

C O N F E R E N C E  O R  S I N G L E  D A Y
E V E N T ?  G A M E W A L L  M A K E S
I N T E R M I S S I O N S  T O  V A L U A B L E
B R A N D  E X P E R I E N C E S  

#GAMIFICATION #ENGAGEMENT #BRANDAWARENESS

ADVANTAGE: CONSIDER:
memorab le  par t  o f  the  event
s t rong brand presence o f fe red
easy  to  monet i ze
no tech knowledge requ i red

pr i ze  draws 

mul t ip le  screen campaigns

EVENTEVENTEVENTEVENT



C O M P A N Y
E V E N T

CUSTOMERPARTYPARTYPARTYPARTY
P A R T Y  F O R  C U S T O M E R S  O R  A  N O N -

C O N V E N T I O N A L  C O M P A N Y  C H R I S T M A S ?

M A K E  F L A W L E S S  B R A N D  E X P E R I E N C E .

B R A N D  V A L U E  A L I G N M E N T  I N  A  P L A Y F U L

I N T E R A C T I V E  W A Y .  P A R T I C I P A T I O N  I S

E A S Y  A N D  A C C E S S I B L E  F O R  A L L  W I T H

Y O U R  O W N  V I S U A L  A P P E A L .  

C R E A T E  A  M E M O R A B L E  E X P E R I E N C E  T H A T
E N C O U R A G E S  A C T I V E  P A R T I C I P A T I O N

#ENTERTAINMENT #SOCIALSHARING #BRANDEXPERIENCE

ADVANTAGE: CONSIDER:
h igh enter ta inment  va lue
memorab le
easy  to  setup and use  = inc lus ion

in te rna l  leaderboards

team based games

l i ve  games where  GameWal l  i s

present ing your  l i ve  score  s tand ing



D I G I T A L  O U T
O F  H O M E

SAMPLING

I N T E R A C T I V E  G A M E S  A T T R A C T  C U S T O M E R S

F O R  T A S T I N G S ,  S U R V E Y S ,  S A M P L I N G  A C T I O N S .

M A X I M I Z E  V I S I B I L I T Y ,  T U R N  P A S S I V E

B Y S T A N D E R S  I N T O  E N G A G E D  P A R T I C I P A N T S !

G A M E W A L L  H E L P S  Y O U  T O  R A I S E  B R A N D

A W A R E N E S S  A N D  R E C A L L  W I T H  T H E

S M O O T H E S T  L O G I S T I C S  A N D  C O S T

E F F I C I E N C Y .

I N C R E A S E  R E T A I L  S A L E S  B Y  S A M P L I N G

#SALESVOLUME #SAMPLING #CUSTOMERENGAGEMENT

ADVANTAGE: CONSIDER:
max imiz ing v is ib i l i t y  +  engagement
ins tant  feedback
memorab le  exper ience

pr i ze  draws (eg .  sp in  the  whee l)  

dec is ion-mak ing ,  tas t ing  game that

re f lects  ins tant ly  on  the  screen

mul t ip le  locat ion  campaigns



REFERENCESREFERENCESREFERENCESREFERENCES



COKE RUN

2222 S U C C E S S F U L  
F E S T I V A L S

S Z I G E T  F E S T I V A L  2 0 2 4

S Z I N  F E S T I V A L

M A S S I V E  F E S T I V A L  G A M I N G  E X P E R I E N C E  F O R  B R A N D

A W A R E N E S S  S U P P O R T E D  B Y  I N F L U E N C E R S

Brand engagement  was max imized v ia  3  LCD

wal l s  a t  the  fes t i va l  main  s tage

Outs tand ing v is i to r  par t ic ipat ion  reached

Pr ice  draws enab le  d i rect  data  co l lect ion

Deta i led  ana ly t ics  regard ing campaign s i tes  

at Sziget festival



COKE RUN

3333 9999M O N T H S S H O P P I N G
M A L L S

G A M I F I E D  B R A N D  E X P E R I E N C E  T A R G E T I N G  S H O P P E R S  I N

H I G H - T R A F F I C  M A L L S

Brand in te ract ion  brought  to  l i fe  th rough a

fu l l y  b randed game and content  (Leve l  3

customizat ion)

Seamless  in tegrat ion  o f  p roduct  sampl ing

and d ig i ta l  engagement

at Sampling



FEFMAN

8888 1111S H O P P I N G
M A L L S

I N F L U E N C E R
E V E N T

Hard to  reach &  exc i te  age group was

at t racted by  the  game 

Mu l t ip le  t imes and locat ions  kept  the  hype

go ing fo r  9  months

Target  brand awareness  and reca l l  was

exceeded ,  par t ic ipants  remembered the  new

product  der ivat ive  long af te r  the  event

I N T E R A C T I V E  G A M I N G  E X P E R I E N C E  F O R  N E W  P R O D U C T

I N T R O D U C T I O N  C A M P A I G N  S U P P O R T E D  B Y  I N F L U E N C E R S



170+170+170+170+ G A M I N G
S E S S I O N S  

I N  2  D A Y S  A T  A  S I N G L E   L O C A T I O N

I N T E R A C T I V E  3 D  W I N T E R  S P O R T  G A M I N G

E X P E R I E N C E  D E V E L O P E D  F O R  A  T W O - D A Y

“ E V E N T  P R O D U C T I O N  S H O W ”  ( U K )  E V E N T

Vis i to rs  cou ld  jo in  the  organ izers ’  p r i ze  draw on ly

af ter  p lay ing one of  the  5  custom-bui l t  games

Due to  the  venue ’s  techn ica l  l imi tat ions ,  the

complete  system was deployed on a  loca l ly  ins ta l led

on-s i te  server  to  ensure  s tab le  o f f l ine  operat ion

dur ing the  ent i re  event

WINTER GAMES

180+180+180+180+ U N I Q U E
P L A Y E R S  



20+20+20+20+ S I M U L T A N E O U S
P L A Y E R S  

F O R  A  S I N G L E  S E S S I O N

L A R G E - S C A L E  I N T E R A C T I V E  Q U I Z M A S T E R  E X P E R I E N C E

F O R  T H E  E U R O P E  D A Y  E V E N T  B Y  D U T C H A M

Educat ing par t ic ipants  about  the  European Un ion

through a l i ve  mul t ip layer  qu i z  exper ience

Gameplay  was hosted and managed in  rea l  t ime by  a

conductor  us ing a  custom-bui l t  cont ro l le r  in ter face

Pr i ze  compet i t ion  for  the  Top 5  p layers

QUIZMASTER



300+300+300+300+ G A M E
S E S S I O N S

I N  A  S I N G L E  N I G H T  S H O W C A S E

G A M E W A L L  L I T  U P  T H E  V E G  P A R T N E R  P A R T Y  W I T H

B R A N D E D  D I G I T A L  F U N

Del ivered both  v isua l  impact  and engagement  in  a

par ty  set t ing

Ta i lo red the  contents  to  V isua l  Europe Group ’s  brand

(Leve l  2  customizat ion)

ALPHA PAC
at Partner party



I N T E R A C T I V E  E N T E R T A I N M E N T  M E E T S  C R E A T I V E  T E C H

A T  H U N G A R Y ’ S  L E A D I N G  O F F I C E  D E S I G N  E V E N T

Event-spec i f ic  content  wh ich matches  the  even ing ’s

atmosphere  and des ign (Leve l  2  customizat ion)

De l ivered through creat ive  pro ject ion  mapping:  GameWal l

v isua ls  pro jected d i rect ly  onto  the  venue ’s  wal l s

A  un ique d ig i ta l  layer  added to  a  premium of f l ine  event

ALPHA PAC
at Office design awards



GLAMOUR

580+580+580+580+ G A M I N G
S E S S I O N S  

I N  3  D A Y S  A T  A  S I N G L E  H I G H - I M P A C T  L O C A T I O N

S T Y L I S H ,  G A M I F I E D  S A M P L I N G  D E S I G N E D  F O R  G L A M O U R

A N D  I T S  T A R G E T  A U D I E N C E

Custom game and contents  to  match

Glamour ’ s  brand and audience aesthet ic

Top-per forming p layers  ins tant ly  rewarded

wi th  on-the-spot  pr i zes

Deta i led anal i t ics  regard ing campaign s i tes  

CHALLENGE



150+150+150+150+ G A M I N G
S E S S I O N S  

I N  3  D A Y S  A T  A  S I N G L E   L O C A T I O N

I N - S T O R E  P R O M O T I O N  W I T H  P R I Z E  D R A W

Operated as  a  d ig i ta l  lo t te ry  whee l

Served as  a  hostess  ass is tant  so lu t ion

Fu l ly  event-branded content  (Leve l  2

customizat ion)  

LOTTERY WHEEL



C O N T A C T
G A M E W A L L  T E A M

L O C A T I O N
P L A Y F I E L D  
S C R E E N
C A M P A I G N
A D S
R E W A R D S
C O U P O N S

U N A T A N D E D  O R
S A M P L I N G  W I T H
A  H O S T E S S

B U I L T - I N
A N A L Y T I C A L
F U N C T I O N S

C R E A T E R U N  C A M P A I G N A N A L Y S E

NEXT STEPS



TALK
TO US!TO US!TO US!TO US!

Our  contacts

zol tan .p in te r@gamewal l .hu

+36 20 345 6249

domin ik .nedo@gamewal l .hu

+36 30 290 7 176

Hungary  1023  Budapest ,

Ü römi  u tca 43 .

gamewal l .hu

https://gamewall.hu/
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