
CONTROL
REWARDPLAYPLAYPLAY



NEXT LEVEL
EXPERIENCE

COMMUNITYCOMMUNITYCOMMUNITY

G A M E W A L L  I S  A  C U S T O M E R  E N G A G E M E N T  P L A T F O R M

E N A B L I N G  C R O W D S  T O  P L A Y  I N T E R A C T I V E  G A M E S / A P P S

O N  S C R E E N S  W I T H  T H E I R  S M A R T P H O N E S ,  A L L O W I N G

B R A N D S  T O  D I S T R I B U T E  R E W A R D S  A N D  D I S P L A Y

A D V E R T I S E M E N T S .



https://youtu.be/0gKZGhB552M
https://youtu.be/0gKZGhB552M


HOW DOES IT
WORK?WORK?WORK?

111 222 333P L A Y R E W A R DC O N T R O L
C O N T R O L  S C R E E N  C O N T E N T

U S I N G  A N Y  R E G U L A R  S M A R T

P H O N E  T O  U P G R A D E  D I G I T A L

D I S P L A Y S  I N T O  I N T E R A C T I V E

M A R K E T I N G  T O O L S

P L A Y  E X C I T I N G  G A M E S ,

P A R T I C I P A T E  I N  Q U I Z Z E S  O R

Q U E S T I O N N A I R E S  T O

F A C I L I T A T E  I N T E R A C T I V E

B R A N D  E N G A G E M E N T

R E W A R D  P L A Y E R S  W I T H  D I G I T A L

C O U P O N S  S E N T  T O  M O B I L E  W A L L E T  O R

B Y  D I S T R I B U T I N G  P R O M O T I O N  C O D E S



WHAT WE
PROVIDE?PROVIDE?PROVIDE?

G A M E
P L A T F O R M

W I T H
G A M E / A P P

L I B R A R Y

E V E R Y T H I N G  I S  I N C L U D E D !

P L U G & P L A Y
H A R D W A R E

O R  
C L I E N T  A P P  T O

R U N  I T  O N
Y O U R  D E V I C E

I N T E R N E T
A C C E S S

S T A T I S T I C S



YOUYOUYOU
BRING!BRING!BRING!

E V EN T

L O C A T I O N

D I S P L A Y

C ROWD



L O B B Y  S C R E E N ’ S

B A C K G R O U N D  I M A G E

V I D E O

C O L O U R S

WHAT IF I WANT
BRANDEDBRANDEDBRANDED
CONTENT?CONTENT?CONTENT?

HEADING CUSTOMISE



WHAT IF I WANT MORE
CONTROL OVER

BRANDEDBRANDEDBRANDED
CONTENT?CONTENT?CONTENT?

T H E  A S S E T S  A N D
C O L O R S  O F  A N
E X I S T I N G  G A M E  A N D

C O N T R O L L E R .

CUSTOMISE



L E T  U S  C R E A T E  A  
C U S T O M  G A M E  A N D

C O N T R O L L E R  F O R  Y O U .

WHAT IF I WANT
MAXIMAL CONTROL 
OF MY BRANDEDOF MY BRANDEDOF MY BRANDED

CONTENT?CONTENT?CONTENT?



Scan the QR code
using your phone

theboss*

HOW DO YOU PLAY?HOW DO YOU PLAY?HOW DO YOU PLAY?

Type a nickname
and optionally

register your email
address

Wait for
your turn

Use gestures
on your phone’s
screen to control111 222 444 555



WHAT DOES THEWHAT DOES THEWHAT DOES THE
SYSTEM PROVIDE?SYSTEM PROVIDE?SYSTEM PROVIDE?

Game / App library Multiple locations, screens & games

Single or multiplayer games

Rewarding / coupons Analytics

Advertisements User registration with GDPR compliance



EXAMPLESEXAMPLESEXAMPLES
G A M E W A L L  I S  Y O U R  C O M P A N Y ’ S  P O R T A B L E  

G A M I N G  A N D  E N G A G E M E N T  C O N S O L E ,  

W H E T H E R  Y O U  P L A N  A  F U L L  Y E A R  R O A D S H O W  W I T H  

S E V E R A L  L O C A T I O N S  O R  J U S T  A  O N E - D A Y  C O N F E R E N C E

L A RG E  S C A L E
E V E N T SMA L L  E V E N T COMPANY

E V E N T S AMP L I N G



E N T E R T A I N  Y O U R  A U D I E N C E  W I T H

I N T E R A C T I V E  G A M E S ,  P R I C E  D R A W S
A N D  B R A N D E D  A P P S .

O P E N  U P  A N  A D D I T I O N A L  R E V E N U E
S T R E A M  B Y  O F F E R I N G  A N  A D D I T I O N A L

B R A N D  P R E S E N C E  I N  A  H I G H L Y

E N G A G I N G  F O R M A T  T O  Y O U R

A D V E R T I S E R S .

L A R G E  S C A L E
E V E N T

FESTIVAL
D O  Y O U  H A V E  O N E  O R  M O R E
S T A G E S  A N D  S C R E E N S ?

ADVANTAGE: CONSIDER:
unat tended
new revaenue s t ream
large exposure
h igh leve l  b rand engagement

In te rmiss ion  enter ta inment

product  sampl ing

re-engagement

#GAMIFICATION #NEWREVENUE #BRANDAWARENESS



#gamification
#social sharing

#brand awareness

S M A L L
E V E N T

SMALL

U P S E L L  Y O U R  E V E N T ’ S  D I S P L A Y

R E A L - E S T A T E  O N  A  P R E M I U M  P R I C E  B Y

O F F E R I N G  I N T E R A C T I V E  G A M E S  A N D

A P P S  T O  B R A N D  M A N A G E R S

C O N F E R E N C E  O R  S I N G L E  D A Y
E V E N T ?  G A M E W A L L  M A K E S
I N T E R M I S S I O N S  T O  V A L U A B L E
B R A N D  E X P E R I E N C E S  

#GAMIFICATION #ENGAGEMENT #BRANDAWARENESS

ADVANTAGE: CONSIDER:
memorab le  par t  o f  the  event
s t rong brand presence o f fe red
easy  to  monet ise
no tech knowledge requ i red

pr ice  draws 

mul t ip le  screen campaigns



C O M P A N Y
E V E N T

CUSTOMERPARTYPARTYPARTY
P A R T Y  F O R  C U S T O M E R S  O R  A  N O N -

C O N V E N T I O N A L  C O M P A N Y  C H R I S T M A S ?

M A K E  F L A W L E S S  B R A N D  E X P E R I E N C E .

B R A N D  V A L U E  A L I G N M E N T  I N  A  P L A Y F U L

I N T E R A C T I V E  W A Y .  P A R T I C I P A T I O N  I S

E A S Y  A N D  A C C E S S I B L E  F O R  A L L  W I T H

Y O U R  O W N  V I S U A L  A P P E A L .  

C R E A T E  A  M E M O R A B L E  E X P E R I E N C E  T H A T
E N C O U R A G E S  A C T I V E  P A R T I C I P A T I O N

#ENTERTAINMENT #SOCIALSHARING #BRANDEXPERIENCE

ADVANTAGE: CONSIDER:
h igh enter ta inment  va lue
memorab le
easy  to  setup and use  = inc lus ion

in te rna l  leaderboards

team based games

l i ve  games where  GameWal l  i s

present ing your  l i ve  score  s tand ing



S A M P L I N G

SAMPLING

I N T E R A C T I V E  G A M E S  A T T R A C T  C U S T O M E R S

F O R  T A S T I N G S ,  S U R V E Y S ,  S A M P L I N G  A C T I O N S .

M A X I M I Z E  V I S I B I L I T Y ,  T U R N  P A S S I V E

B Y S T A N D E R S  I N T O  E N G A G E D  P A R T I C I P A N T S !

G A M E W A L L  H E L P S  Y O U  T O  R A S E  B R A N D

A W A R E N E S S  A N D  R E C A L L  W I T H  T H E

S M O O T H E S T  L O G I S T I C S  A N D  C O S T

E F F I C I E N C Y .

I N C R E A S E  R E T A I L  S A L E S  B Y  S A M P L I N G

#SALESVOLUME #SAMPLING #CUSTOMERENGAGEMENT

ADVANTAGE: CONSIDER:
max imiz ing v is ib i l i t y  +  engagement
ins tant  feedback
memorab le  exper ience

pr ice  draws (eg .  sp in  the  whee l)  

dec is ion-mak ing ,  tas t ing  game that

re f lects  ins tant ly  on  the  screen

mul t ip le  locat ion  campaigns



REFERENCESREFERENCESREFERENCES



COKE RUN

222 999S U C C E S S F U L  
F E S T I V A L S

S H O P P I N G
M A L L S

S Z I G E T  F E S T I V A L  2 0 2 4

S Z I N  F E S T I V A L

S A M P L I N G

M A S S I V E  F E S T I V A L  G A M I N G  E X P E R I E N C E  F O R  B R A N D

A W A R E N E S S  S U P P O R T E D  B Y  I N F L U E N C E R S

Brand engagement  was max imized v ia  3  LCD

wal l s  a t  the  fes t i va l  main  s tage

Outs tand ing v is i to r  par t ic ipat ion  reached

Pr ice  draws enab le  d i rect  data  co l lect ion

Deta i led  ana l i t ics  regard ing campaign s i tes  



FEFMAN

555 111S H O P P I N G
M A L L S

I N F L U E N C E R
E V E N T

A R É N A  M A L L  B U D A P E S T

C O R V I N  B U D A P E S T

A R É N A  M A L L  B U D A P E S T

Hard to  reach &  exc i te  age group was

at t racted by  the  game 

Mu l t ip le  t imes and locat ions  kept  the  hype

go ing fo r  9  months

Target  brand awareness  and reca l l  was

exceeded ,  par t ic ipants  remembered the  new

product  der ivat ive  long af te r  the  event

I N T E R A C T I V E  G A M I N G  E X P E R I E N C E  F O R  N E W  P R O D U C T

I N T R O D U C T I O N  C A M P A I G N  S U P P O R T E D  B Y  I N F L U E N C E R S



C O N T A C T
G A M E W A L L  T E A M

L O C A T I O N
P L A Y F I E L D  
S C R E E N
C A M P A I G N
A D S
R E W A R D S
C O U P O N S

U N A T A N D E D  O R
S A M P L I N G  W I T H
A  H O S T E S S

B U I L T - I N
A N A L Y T I C A L
F U N C T I O N S

C R E A T E R U N  C A M P A I G N A N A L Y S E

NEXT STEPS



TALK
TO US!TO US!TO US!

Our  contacts

domin ik .nedo@gamewal l .hu

+36 30 203 7824

zo l tan .p in te r@gamewal l .hu

+36 20 345 6249

Hungary  1023  Budapest ,

Ü römi  u tca 43 .


